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Course description:

The Study Programme on E-commerce and E-communication offers an in-depth exploration of the
dynamic and rapidly evolving world of online commerce and digital communication. It provides
a comprehensive understanding of how technology has revolutionized the way businesses operate
and interact with consumers. The curriculum begins by introducing the fundamental concepts and
theories of e-commerce, delving into the evolution of online transactions, electronic payment
systems, and the role of the internet in transforming the global marketplace. Students gain insights
into various e-commerce platforms, technologies, and tools essential for establishing and
managing online businesses. They learn about e-commerce business models, including B2B, B2C,
C2C, and understand their functionalities and suitability across different industries. Understanding
consumer behavior in the digital realm becomes a pivotal focus, enabling students to comprehend
the factors influencing online purchasing decisions, customer preferences, and strategies for
effective engagement.

Moreover, the program emphasizes the significance of e-communication strategies. Students
explore the art of crafting compelling messages for digital marketing, leveraging social media
platforms, managing customer relationships through effective communication, and providing
seamless customer support in the online sphere. Security concerns and legal aspects surrounding
e-commerce transactions are thoroughly addressed to equip students with knowledge on data
protection, privacy regulations, and cyber security measures. Additionally, the curriculum explores
the rise of mobile commerce, its impact on consumer behavior, and the latest trends shaping the e-
commerce landscape. It also covers strategies for integrating e-commerce with traditional business
models to maximize profitability and reach. The course is filled in with many case studies and
practical examples of e-commerce and e-communication problems, so it should be interesting for
all those students who are eager to deal with sales management issues also after the course.

COURSE LEARNING OBJECTIVES:

I. Comprehensive Understanding: To provide students with a comprehensive understanding
of e-commerce concepts, strategies, and technological aspects.

2. E-commerce Platforms and Technologies: To familiarize learners with various e-
commerce platforms, technologies, and tools used for online transactions and
communication.

3. Consumer Behavior in E-commerce: To develop insights into consumer behavior in the
digital marketplace and its implications for e-commerce strategies.

4. E-commerce Business Models: To explore various e-commerce business models, their
functionalities, and applicability in different industries.

5. E-communication Strategies: To educate students on effective e-communication
strategies, including email marketing, social media engagement, and customer support.

6. Security and Legal Aspects: To address security concerns, data protection, and legal
considerations associated with e-commerce transactions and communication.







